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GETTING THE MESSAGE OUT 

USING MEDIA RELATIONS 
 

Presented by Kelly Hancock, Hart, Inc. 







TELL YOUR STORY. 

TELL IT FIRST. 

TELL IT YOUR WAY. 

 



Who is Hart? 



COLLABORATE WITH 

YOUR PARTNERS 



• Give everyone a voice 

• Rely on subject matter experts 

• Speak only in turn 

 

Collaborate with your partners 







SEND CONSISTENT MESSAGES 



• Identify 2-4 key messages 

o Focus on the benefits or required actions 

• Share with all spokespeople 

• Practice 

• Repeat 

• Repeat again 

 

Send consistent messages 







THINK LIKE A JOURNALIST 



• Consider your news hook 

• Anticipate questions 

o Who 

o What 

o Where 

o When 

o Why 

o How 

 

 

Think like a journalist 





TRANSPARENCY IS KEY 



• Be proactive 

• Be honest 

• Be clear and concise 
 

 

Transparency is key 









• Collaborate with your partners 

• Send consistent messages 

• Think like a journalist 

• Transparency is key 
 

 

Key Takeaways 

 

 

KELLY HANCOCK   |   KHANCOCK@HARTINC.COM 
 

419.893.9600   |   WWW.HARTINC.COM 


